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The Top Five Traits of z:ﬁ:n:.Aw o . oW mystiaue _ummo_:mwmm i
Does your brand watch and listen, mm. nw mumb mo:ﬁ.b Ate the Cop, mva\nmﬁoism enoNgR No B .mbOSmr to'stay
versation? Do you maintain oos.mmobﬁwr&\. If g%wﬂ@co Is One oM.. .:Rmmm& g- Open owowﬁ Lo m.ﬂmmﬁ the Q.ubﬁﬁmmﬁoP yet elusive
your top Advantages, you'll fascinate with these five traits, | Mnos gh to Jeave you with @comﬂos.m. Mystique offers just enough,
not t00 much. It filters what it communicates, editing ideas
bt choosing what to reveal and what not to share.

We're fascinated by Mystique because of our natural desire

Al in missing information. If there’s a question, we want an
ﬁw ] «What happens next? How will the story end? Who gets
Mw e gitl?” Maybe you'll get the answer. Or, maybe not.

FIVE ADJECTIVES TO DIFFERENTIATE
YOUR MYSTIQUE BRAND

OBSERVANT

Mystique brands don’t do all the talking. They
listen before speaking, and watch closely before [
jumping in. s

How Brands Use Mystique in Their Marketing
Tostesd OBS AR and down and shouting for attention, Mys-

: ‘ : tique is more subtle. Brands that use Mystique observe the follow-
CALCULATED

zﬁzacm is calm, cool, and collected. These
companies carefully select what they will say,
and what they won't.

ing four pillars:

Protect information.

Spark curiosity.

Ask questions before giving answers.
Build mythology.

PRIVATE

These companies aren’t afraid to set some

limits and maintain pri .
_ privacy. Not everyone is
allowed to join the clup. i

For our first pillar of Mystique, we'll examine how to protect
information. And we’ll do it with a high-stakes game of poker.

e

CURIOSITY v_uO;(n.,vt_A_ZO

Who says you have to
Instead,

Protect Information . .
There’s “poker,” the game you play around a kitchen table with

buddies. And then . . . there’s poker. The kind without quotation
marks. The real kind, at tournaments, in Vegas or Monaco. The
Win-it-or-loge-it kind. What's the difference between these tWo
versions of poker?

At the highest level of play, poke
OF experience, or statistics, or even the ca

give away all the details? |
make people curioys. ;

r is not a game of Juck, or skill,

rds. At the highest level
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