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It's not enough to be good. Prestige brands
focus on being better.

_umwc_.._. ORIENTED

[
w
These brands have very clear and specific goals. |\

|
e R R T O e T R R L T T e |
T

\\ RESPECTED

Prestige brands relentlessly earn top results.

The Top Five Traits of Prestige i
While there are many ways a brand can apply Prestige, all

admiration from their audience. Prestige is about ra
vating one’s position to the highest level. Do your messages com
municate with Prestige? Turn to the five adjectives on the n

page to find out.

How Prestige Fascinates
If we aspire to the idea of high quality, excellen
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