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Soniinuum. An example would be the opinions Ameicans hold on &
SUEject s0ch 5% i e of the Amarican Ssonomy-inai . Anetner te
nation will prosper o dedline in coming years.

“Th term sallence refes o he imponiance or relevance of an fsue fo 8
person or group. To most Americans,such fses as he sate of the
emarmy or whether he United States &nould angage n miiary conficts
e salent, whereas for most Americans U.S. palicy onard small
usinesses s nat.

S poltical opinions sre snorived or ansitory wheress otners are
lasting.Many politca ssues ot the nationsl, state, and loca levels
‘hange fairy rapidly. poliical opinions on those isues willbe formed and.
will a5t only s long s the ssua is impartant.Some politca opinions.
remain constant and are long ived. People’ core stifudes—whethr they
=12 libersl or consenative, or example—may remain basicaly the same
throughout heir lves.

Measuring Public Opinion

1 & democracy, politicians and public officials want to know what the
publics tninking sbout sues and cendidates Histarically, hey found tris
Gt by talking o ctizens direcly and by reading the Istiers it came into
heir ofiss. They o kept 130k of public opinion s twas Sxpressed n
the medis. sspecslly ine press

‘During the ninstecnth cantury, vaious journals began presenting public:
Spinian in & new farm inown & he sah poll- Suh pols A
tabulated the politcal preferences ofspecifc communities or roups, were:
houg: 12 /e ihe prece mare Eustworny information than could B
btainea by intenvieing pary saders Newspapers favered i polls 525
means of demonsirting thei ndependence and professionalism. They
ould 2upport & pariculsr candidate &ven though navs sores houed tnst
the candidt wes tailing n he race. By tha tum ofthe twentieth centur,
Sraw pols nad bacome & outine practiond

“Technigues for predicing slection resus o the basis of pastvoting
information were inrodused in he 15405, But it e not undl e
Gevelopmen of computer technalogy in the early 1960s that poling
‘came inio 1 own. Not oy can compues process vast quanilties of
information. but computarized palling sl allovs or ha use of much
more sophistcaied meinods of analyls. The advent of computers
ramatically increase the use and importance of scienificpollng.
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President Hary Truman holds sicf s oy ofthe Chicago Daily
Tibune that confidently announced the slecion of Governar
Thomas Dewey s president in November 1548, Pubiocpinion
poll had il predicied & vicoryfor Dewey. The polls were wong:
the Trbune's analysis of the ssrly voling returns was in eror.
Truman had won the slecion. (AF Wide Wold Photcs )

Scientific Polling

Today the most impertant method used to find out about publiccpinion
is scientiic polling, O the use of scentificmethodology and
maihemics! probsbility o snslyze public tiudes (ovard isuss and.
‘Candidates in slectorsl campaigns. Seienific polling was fist used in the
United States in e felds of sdverising and maree!reseerch. Since World
War I, it has 150 become widsly Used in scadermic researoh, politc,
joumalism, snd the media.

‘scientic polling
"2 means of finding out sbout public opinon irough the.
use of scientific methadology snd mathematicsl
probabilty.

One of the earlest pollng organizstions was the American Insiute of
Publc Opinion, batter known as the Gallup Foll. The fst organizstion to
stiempt & nationwide pol (in 1944) was the Univesiy of Chicaga's
National Gpinion Research Center (NORC). Since that time s large
mierof plling organizations have been estabished. Some of them,
such 25 the Gllup and Haris polls,sel thei results 0 cliens. Others are
‘Scademicresasrcn organizstions lie ine National pinion Research
‘Cante at the Uriversity of Chicago snd the Canter for Poltcal Studies st
the Univesiy o Michigan.

Pollng organizationssel ieir results o candidstes,teleision and
radio stations, snd newspapers and magazines. Those resus, of couse,
re “news” and are published by the medis. Modem medis pols are
sponsored by all thiee of the major television networs and by some of the
nation's larges newspapers—the Wall Sieat Joumal and the New York
Tines, for Sxample_and ine national neusmagatineTime. Medis
palling has grown repidly since tne 19705 and ahways plays an imporant
fole i nations! Slecions.

Many of the lients o polling organizstions are pliicians and.

‘candicdates for office who want o inow what pecele belisve the main
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fom which they have besn selected. To be of valus fo the resercher &
Sample must b represaniative: hat i, svery major strioute of e
‘population Fom which the sample has been drawn must be present in the.
sample in roughly the same proporion, o requency; s t s in the larger
population. For example. 8 represeniaive sample of he U.S. population
it smang other things, conain the sam properians of blacs. whitz,
Native Amaricans, Hiepanics, and otnes groupe o e populsion 28
.

sampiing
A process used in public opinion pollng that nvolves
‘hocsing a relaively small number of cases to be studied
fornformation about the arger population.

The method used to choose a representaiive sample s nown as random
sampiing. Although it mey involve sopnisiicsted statstical snslyss
random sampling is sssenialy s loierysystem; tne sample s chosen in
“ich 3 ey that Sach case (o ndividusl) in he entie papulation nss an
auel sprortunity 1o be s2IScted for analyas, sk o8 n & propany rn
lottery every number has sn equal chance.of being the winning number.

‘Once s random sample has been selected, i resesrcher can cary out
the acual study. I the purpose ofthe study i {0 find out what people think
o how they act, the best (and somelimes the only) way 1o find out s 0 ask
hem. The methos ueed fo 50 i £ noun < survey rezearch (O 1 may
o8 cafined a5 & metnod of dsta cell=ction in which infarmation =
obtained direcly from individuals who have been selected 50,85 1o
provids a basis for maling inferences about some larger population. The
fechniques used In survey research indlude direc quastoning through
face-toface or telephone intenviews and mailed or selfadministersd.
uestionnaires.

survey research
X metnod f data collecion in which infrmstion i
obtained from individuals wno have been selscted to
providea basis for maing inferences about e larger
population.

‘Suvey researah cen be broten down nto @ siss of staps, Baginning
with specifyng the purpase of the resesrch and ending with reporing the
findinge. Some tey e in ne ressarcn proses are mstnmeniation
{drsfting the questions and other tems that vill sppesr on the.
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the entire sample). coding (reducing the data collected to numerical
terms), and anaiyzing the data

Telephone Polls

Polls conducted by the madia have bacorm the mast mpertant form of
poliical poiling MEcis poll 122 e Sasie methack i te/sphans poll

and the exitpol. The findings of pols such a5 the CBS News/New York
Tines

Areprasentaiive of s plling organizstion conducts an infeniew
Puslic opinian palling i el upan n both polfics nd

‘snd ABC/Washington Fost polls are generally based on telephone
poll=, 3 in which telephans numbers are elected hrough rendom digit
Sialing; s 10 four calloac ars mad ic reach tne s2lacied respondent
Such = poll usually akes about iten or enty minutes o sdminiter
Some tH12phone palis re cenducied on & quarany or moninly bass and
messure public.opinion on such subjects 85 support for presidenial
Pelices or panding 16giistion. Some. are snorer surveye mtendea o
monitoropinion on a paricular governmentl action or svent.

tetephone poll
‘Atype of public opinion poll in which information is
obtained by telephone intenviews based on random
orisines By I=epnons men
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‘A form of polling that inteniews ss many  a thousand
persons on a dsily basisin the weels immedistely
precading an slection.

Exit Polls

Anctner requently used polling method is the exit poll, © in which
voters re intenviewad st he palls on eleciion dsy. This meihod was
eveloped n the 19605 but did not becom common unil the next
Gecade. At fist,such polls were Used to determine voter preferences in &
fewselected precings soon, however joumaliss discovered hat ey
‘ould use tham to predic e outcame of sn slsction while it was il in
progress.

exitpoll
"Aform of publi apinion polling in which sample.voters
re interviewed in front of polling places on election day fo
Getermine how hey sctualy voied.

The questionnsires used n exit pols may contain triry o forty items,
butthey can be completed in a few minutes. This i imporant, because.
the tlauision netors nesd to obisin the resuls of he pall witnn &
o or 12 i i 126t mienvien 20 hat ey sen b veed on e
‘evening news programs.

I an it poll, ne Inerviewer ttemps o queston votersleaving the.
polling place in s systemstic way troughout the day. The inteniewer
may, 1o example, spproach every ih voter, wih ine n verying aceording
10 the size of the elecioral pracinct. (The precincss in which the ol is to
e condueted re randomly SeIScied) The voter i ssied o il n e
questionnaire and place it n 8 container i resuls re collected several
imes diring the day and are talied snd eniered into 3 computer.

‘A typical national it poll callecs information from fiteen thousand or
mre voter. This otal i large encugh to contain subgroups (such s Jews,
Hispanics, o professionsl women) whoss voting preferences may be
Cormparad and analyees. An Sven more imporiant feature of i pols s
neit immadiacy. Voters are ntenviewed ight i hey have voted and
oefors he reauls re inoun. Thi has mage the it pall an naressinaly
‘popular method for learing about voting patiems as well 8 forpredicling
Cltion s B 1985, heve wes 5 a2 one nesvrt £t pol 1n Svery
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Focus Groups

Since the esrly 19805, candidates have made inaessing use ofthe
fooue group, & teehnique tnat has long been used by marketing
organizations o gauge the potential popularty of new produce.
‘Originally developed by socialscientiss & the focused infeniew i which
the Interviewsr probes an individusl's response 1 8 speafic stimulus, e
technique was soon expanded {0 groups. In 8 ypical focus group, &
profesaions! pol aker holcs 3 conversation with sbaut el paricipants
The paricipants (crainary sitzans wno Sre paid & small f fof e
participation) ae asked sbout thei views on candidates and isues. Their
fesponses ara recorded by hidden microphones and video cameras later
ne dialogue i ransarbad and analyzes by Sxpers

Focus goups have become popular among both slected officials and
‘cendidaies snd re s staple of prsidental csmpaigns In recent
presideniial sleciions, most cmpaign ads have bean tesied by focus
roups before appesring on television. The commen's o focus group.
pariicipans can have s pofound impsct, even changing the course of &
‘campsign. President Clinton relied heauil on focus groups In he months
[222ing up 13 ne 1562 laction. T result wes & epestioning of i
campaian o present & more consanative image. Far example, Clinton
sressed the need 1o be tough on aime and arugs, bslance the federsl
usget, and raducs the size of the govemment; he sso signed s major
elfare reform 2,

“The method used toselect focus-group paricipants s  far ay from the.
Scienific eehmiques 2mpleya in srvey ressarcn. The gosl i< 12 fnd.
‘pecple who wil feel comforiable spesting csndidly in a group seting.
Usuallythis resulsin roups whose members re smilr n ace, sex., and
Social lsce. Oncs group memBar elax and gt t inow one anoine: heir
‘Comments may become very frark,revesling opinions hat sre often
Suppressed in more publicsetings. Thus, foeus groups can be exremely
Valuable to paling crganizations because they provide dlues o the
fealings end stituds tnat Gstarming how pEaple sctually vote

Question
How e sl pols conductad?
Criticisms of Public Opinion Polling

Despite s prevalence in moder poitc,scientific plling is ot
univessally seclaimed. Critics point 10 @ vasiety of problems I the way
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representstive of the larger population. For example, poll takers
Sometimes inerview regiserad voters about ther preferences for paticular
‘candidates, without finding out whether those individuals are actually
planning 5 vote. This is = majo proble of presleciion telephons
olling. In most non-pres dentia Slsctions. only sbaut 60 percant of
Siigiole voters acusily vote: 3 poll inat samples he 40 percent who do
ot vote wil absin misieading nformation. Mosttelephone polls 4o ot
Incuce procasures for 1Ganiing heely \oters becaues of ne exa Sffot
and expense involved 1

Exit pols, o course. gatner infarmation from peogle who have alresdy
voted. ‘out ihey sffe rom a related problem In hat the conclusions
erived rom the data are based on assumplions about i likely voter
SUmoutin S2ch precing: whioh n furn &1 secad on past veting perers. If
those patters changa—inat i, i umout incrsses or declines—the.
‘sumptions become mislesding.

Unvepresentative samples can result om a variety of e procedurs!
‘eros Such as sing 8 phone drectory for s wealihy communiy (where.
many pecple are liely o have unlsted phone numbers) o caling people
Sthome in the aftemaon (when more women than men and more reired
‘people than younger people are liely fo be home). Als, poor people.
5nd minorites tend to be undenepresented in telephone suveys and
surveys taken in shopping mls

“Tha popularityof cll phones creates additionsl problems for polling
organizations. By 2007, about 14 percent of American homes possessed
oy cell phanes. Polling organizations had largey lgnored this new
reaity twas not until January 2008 that the fist pollter—Gallup—begen
‘contaciing people on theircel phones.

Close-Up Television and the 2000
Election in Florida

A7 .o November 7, 2000—Election Day evening—ine polls
ased e e pat o Floda. e evert it ol would
et i of conbovary and oaness e naporal news

senvice, he nation's polling organizations, and many of the county’s
nevspaper

48750 . the Assosisted Fress and the major television ntuaris
‘bagan snnouncing tha ine Democraticcandidate or president, Al
‘G, would win the Slsctoral vote n Flords. Gore’s purpertad victory
in Flcrida would,in sfect, make him president of ihe United States
since several other large batleground states—linais, Pennsylvanis,
20 ichigan—uere siso favorng him. The Voter News Servioe—s.
‘consortum of poling organizations hat conducied exit palling on
Election Day—had provided the information about Gore' Flords.
Victory 1o the Associated Press and the television nitwors.

At 9:30 the Republican presidential candidate, George W, Bush,
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At2 3m. on November 8, Al Gore called George W. Bush and
‘concaded the elaction o the Texas govemor. Bt during the next
forty five minutes, Gore received information that Bush' Floids lead
e diminishing A st et 1 12qurEd i inere e 4
‘sutomaticrecount in very close sate elections Al 3.5, Gore called
Bush sgain snd in s testy conversaion between ihe two men.
withren his concession. AL $ 3. he nstwor sltered their siand
‘onoe sgain snd snounced that tne Florida slection was (60 close to
‘Goil The figh for Florida’s ey electoral votes would continue for
ks and 30itate Amicans o2 n one! presidential 2Iscion ad in
tne nation' history

I Februsry 2001, CNN relessed s study of network coverage of the
2000 presidantial slection. The sty prepared by tree well-
Fegrded joumalisi. sonciuded hat Slecion nignt coverage of the
‘event vai s ‘Gebacie. The siudy sisted it the television news
‘organizations stagad a collecive dreg race on the rowded highway
of demoascy realesly sndanging the slectors procsss the
Golitica e of tne nation and heif oun aesibily. -

Otner organizations are el tofollow i pracice. i emains unclesr
what affec tris change will have on poling resus.

Many people do not want 1o paricipate i telephone polls. They
receive many calls fom salespople. some of whom pretend b=
polister, 50 that iney come o view such calls a5 & nuisance, Thus, refusal
rates sre high and can contribute o insceurate poll resuls 1

Problems Associated with the Phrasing of
Questions

“The werding of sunvey questons is rucisl; i fec,witing questions sy
58 the most ficult par o & pol akers job. Somelimes i findings of
oll 5an hinge on the connotations of & fingle werd. suen ae welfare 25
‘opposed o sssistance o the poor Unfamilir words,such 35
peachment” san have similar sfias. Even he most cirefuly worded
questions, however, can produce unexpecied esults, sspecally when
Fesiings ke price o guil a1 myalved. For Sxampls, mest Americans vl
<oy that tney are enronmentaliss Smply becavss twould b
‘embamsssing tosay that they ara not concemed sbout this important

"A graphioilusiration of how ihe phvasing of questions can nfluence the
result o 3 poll e Sarly in Fresident Gaerge . Bush s acminsvation.
The presidant had nominsiad Jonn Ashoroh i b2 stiomey genera of the
United States. One poll ssked: o you think Congressshouid spprove.
Busis chaice of Join Ashorot for siomy genral even though his fo-
ight views on ssues lie aborion, drugs, snd gun control mey make it
ifficult for him to be an effective atiomey general? ‘No" anewars.
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TIGNT VIEWS ON ISSUES IIke SDOrIoN, arugs, Sna gun coNIrol may maxe It
Giffcult for him 1o be an effecive stiomey general? No” answers
received 41 parcent; yes. 37 peroent. Anciner national poll conducted st
he same time stied: B ha naminated Jonn Asharch, fo stiornay
general. Do you think the U S Senate should or should nt confirm.
Asncaof ss aitomey general Fifty.four peroent believed Asharofts
‘nomination should be approved: 26 percent said that i should it
Felated to the wording of quesions is he form in which they may be.
‘snswerea. Most pols se forced-chaice questons in which the espondent
st chosse among & <5t of anavers, such s Very liely” Someshat
Tikely”an Nt lkly” o indicate 8 peference fo one o two o tree
‘candidates. Questions askad of potentisl voters mey not include 8 Don'
know or “Undecided” option. Thus, many polls may compel a respondent
o provide an answer, even though the person hss o opinion or s
Undecided on 8 subject

Special Problems with Primary Election and
Exit Polls

Palling in rimary slsctions (nominating slsctions—ses Chapter & D)
pases special problems. Primaries often do not receive a5 much medi
ovarage s oo general isctons and vetzr may notyei have mace Up
theic minds at the ime the pols sre conducted. But what makes primary
polling especially dificul s that voter tumouts for hose eleclions are
often very small. A surge of support fo one candidate among 3 rlativly
few volers can change the outcome and cause the poll fesuls to be
insseurste,

Exi pols aiso encountersome special problems. Because votes fillout
questionnaires and place them in & bor, (e i o reason for them (o fie
on an it poll However, the problem mentionad sarlier—flawed
‘Sssumptions about precincttnouts—cn stew the esults I adition,
many voters 4o not wish o be palled: in New York Cit,fo example, 55
many 25 40 percent refused o fil out it poll questionnaires. Moreover if
poll tskers ol o keep ack of the s, race, and apparent age of those.
o do nt paricipate and weight the responses sceordingly, the resuls of
the poll may be misieading

A fortnar it o st poll s that they have tanded to cversate
support fo e Demostic Pary. probbly bacause some consenvtive
"Republicans refuse o paricipate i such polls, beleving that he madis.
have = libeal s

T adition. aiicsof exit pols have argusd that tnsse pall could
ciscoursge some people fom vating i the belis st i slecion hs
Sircacy Seen desded. The low et in e 1592 presigenial
Sleciion—less than 50 percent o i sligile voters—may have been
‘aused n par by polltes predictions hat Clnion was the sure winner
Th failurs of votars £ fun ut coul? affect i resuls of clcse Slactions.
There is some evidence that in presidential elections exit polls have
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their credit the major television news organizations—burned by their
fllures in 2000—id not publiizs tis information )

10 the 2008 national slection. the polling organizstions repested thei
sucoesses from four yesrs sar They Gid mate s major &t in he N
Hampsnire Demoarstic pimary eaier in the year when they found Barack
‘Obisma shesd of Hillary Clinton by sight poins: e Ios by 2.6 percent
But heir parformance in Novembar was exemplar. they did not mare any.
major mistakes. On slecion night, the polls scouraiely clled the states
hat went for Obama and for MeCain and those e Missoun, Nortn
Carolina, and Ingiana. that were 100 cose 1 sl I the 2even istes in
‘which mst polling was done prior o elaction day—Florids, Indisna.
Missouti, o, Norh Carolina, Virginia, and Pennsylvanis-—nine Issding
polling companiss missed Barack Obara’ victan by margins tnat ranges
ram 0.98 peroent to 3 2¢ percent

‘Despite neir alleged shartoomings, pols have become a centrl festure
of American poliics. The number of polls has prliferated: not ol the
major networs but also s esst 40 paroent of American newspapers
‘conduct pols.The quality of those palls vares, pally because the.
‘Gemand for polling has grown beyond the supply of rained poll takers
anc. sometimes, svailable funds. Acsurate or o, polls have an immense.
impact on the conduct of Americen poliics They influence the behavior
of poltcians snd journaliss, and prabably ihatof the American public a5
el

It must be ssd in conclusion tha, despite sl o the efors made o
pertec public opinion polls, they ramain a5 much ar sssclence. One
‘Sxpert on the subject has declared: There s no . right way 1o do &
survey.Lots of decisions, made at svery step, can influence the resuls

Question
Wnat e the main siticismset scientiic polling?

The Growth of the Media

“Throughout much of human histor,information wes scarce. It raveled
primarly by word of mouth fiom neighbor o nighbor and fom town to
fown. The invention of the pinting pess brought sbou the fist significant
hange in the manner information wes sommunicates. Bu fau peopls
were 3ble to rasd even if ey could find prinied materal. Todsy. by
‘coniast, we live in a werld of unprecedenied media sbundance tht once
Would have baen the stuff o ssence fision. We can incressingly cbiain
S conume whatevar madia 46 e, Anste/es and Whereve we went
television,radio, newspspers, magazines, and the bewildering varety of
maienal Svailatie on ind niemet 1

i e lision e the Intermet have aown rapidly in.
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limited to newspapers and journals. During this time, the editors and
‘owners of mafor newspapers ofen used thei papers 2 & forum n which fo
‘xpund upan heifpersonal paltical Seliets It was not uncommon for
newapaper owners t mphasize sores that suppored their poliical pary
and ignere news fems it eflecied nagatively on nei personal iehs.
For much of i ninsteenih ceniury, mosi American newspapers were
closely identified wih & paricular polical pary

in e Iste nineteenih centuy he content of newspspers began to
change s leracyrates inreased. nevspepers ed (o morease e
raadin of their sppasl. Ratner tnan targeting heir messages fo &
paliically nfermes and well-educetea i, hey took am at & much
Targer and less politically interested roup. From the ssrly 18505 1o he.
L of the centuy he number of daly nevepapers nareased fom.
‘appraximately 250 t over 2.200. As the sudience changed, the centent
of the news changed ss well In rder o strac he interest f the public
ewapapars bagan to s hei coverage on sensaiionalscres and
Sl T e of s eporing s commanly feres o2yl
Toumatiam.

yellow journatism
A form of tabloid oumalism that seeksto increase sales
by printing sores about sex. violence, and ofher
SEncational sbject rether han by repering facs and.
information.

Th yellow journalim of the It ninsteents century i best exemplifid
by the newsppers o William Randolph Hearst. Heast’s papers were
infamous fof running a story ist and hecking the facs later If th story
had los of sex or viclence (referably botn), Heast would run it on the.
font page fo inarease sales' Hearss papers were read iroughout the
United States, llowing i to nflusnce. public spinion on & varisty of
et Wnen Heare el hat Fresidant 11aKinlsy wss Going notning during
the ciil war in Cuba. he ran dozens o front page stories in his newspapers
Brparing i Snow 2 rutal and snseless S oaing perpEketed sgainet
neinnosent Cubans by the innuman’ Spanien coloniats Sy constanty
stlacing Mokinley and the Spanish, Hearst managed {0 swey public
‘opinion toward he Cubsn rebels. Alinough we will never know exacly
how many of the sores caried by Hearsts papers were sither
‘exaggerations or outignt 1 there i Itls qussion that Hearsts constant
presiure was s sst parly responsible for President MoKinleys eventual
Gecision to dectare war on Spain and send U S. 0ps o Cuba o fight
sgsinst the Spanish colonists

“The newspaper empires of Hears snd others maiied the pesk of the

print medias sblity o influnce public opinion. By the carly 19205, radic.
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‘be routed to every station in the country, national and intemational news
‘coverage increased aramalicall during the 19205 and 19305

“The fist pat of the twentistn century siso ushered in many new
joumalisic siandsrds fo boih newspapers and fedio. The madia began o
Tocus on preseniing the facs o a story. ather han allowing edors and
‘owners 10 slant the hews 1 i hei poltcal ideologies. The madia.
‘empnasized objective rihes than opinionsted. news coverage. In most
major newspaprs ihe ideological biss of the aditors and owners was.
limited to the editorial pages and Ief out of he regular news coverage.
Vil yeilon journaliem 1 xiss.  has gensrally baen relagared 1.
tabloid papers.

Radic provided much poliics! informstion t the public unil the 19505
“The cunent popularty of poitcal talkshow hosts—many ofthem
onsaryativehelps maintain raic s continued importance 5 & source of
d2as about politcs o many Americans. Radios continued Imporiance
an also be seen in he growih of thisform of communication over the
pas fourdecades. In 1970 about 700 radio sations existed I the nation.
The number oday is simst twice that number.

With e smergance of television, mest Amesicans tumed {0 televised
‘evening news pragrams o get the palitcal news of the dsy. The.sbiliy o
Sormbine 8u and iasal SIemani 1 & consiant lon made teenses
news very appealing to most Americans. Indeed, todsy television, both
Reiiork 2nc Casle, i source of mos of e mfarmation e puHe
recsives about polfics. Over the past fve dscades, the Rope polling
Sganization nas s e puBlic. Where 65 you uaually 9ot mest of your
7= sbout what gaing on In he word today—from he newspaREr or
oo or levision of mageEings - A large mariy of ecple nave
Slways indicated that tlevision provides he most Information.

Perhaps ihe most imporant development n the American medis in
recent years has been the decin in craulation of the nation’ major
neuspapers nd the number of newspapars (st have silher gane ot of
usiness o snterad bankuptcy. This number has steadily dropped for
many decades, but e changes hat have taken place i Jus! ne past few
e85 are ominous. Some have predicied it the end of the daily
ewspaper s only & matterof time.

Paid circulstion o nevspapers nss long been in dedling, but he rate
e nxaseea since e it of ne 2007 recesion. In 12 S mnin paricd
tnat endec on Septembar 20. 2010, daly srculation cropped & percant
5nd 45 percent on Sundsy. Between lste 2008 and sarly 2005, a number
f major papes ils for baniupicy. for examle, The Minneapolis Star-
Tibune snd The Trbune Company, which publshes The Baftimore Sun,
tne Gricago Tbuns, and ine Los Angeles Times. Tne Rocky Hountain
News simply ended operstion. The New York Times hs experienced.
serious cconomic problems and hes borowed heaviy o survive It s
Simates that in he nsar futurs snotner dozen majo papers sould cose,
‘nter bankruptcy, o publish only digitaly.

“This phenomenon is ot diffult o explsin. The recession that began
in 2007 caused raaders to reduce their purchases of newspapers and.
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‘source as their primary means of obtaining information sbout public and
et SUSJSct S0 Have Saen fuming Suay fom nevspaRer

Roles of the Media

Alinough the media ulfil s wide varety o funclions,ranging from.
Soslization to Sniensinment, hers a1 e oles n Whioh ey misract
direcly with he politcal sphere: th roles of reporte, agends-sefte, and
investigator

The Media as Reporter

I genal,the primary responsibiiy of the medis i o present i news
5 it happens. Because it s Impossibla for the public o canstantly monitor
the acilons o govermment, the publicrelies on the media to present them
Wih & condensed yet aceurate vesion of he actvties of goverment. The
amersof the Constituion saw iis s he primary funcion of the mdis:
the Fist Amandmant guarantes of frasdom of ne pras wes aded fo e
‘document t guaranice i funcion. They believad that an nformed
ublic i aitical 1 the maintenance of demozasy. A long 82 ine pecple
=12 informed sbout the actions o govermment,they can mate informed
‘Gecision in the voiing booth 55 well

The Media as Agenda-Setter

Alinough the primary function o the media i to report wht the.
‘goverment i doing. t s also important that i also consider what the
SGovermment should be doing. Part of ihe ask of the meda s 0 denilty
he curent public issues ht wamant goverment action By bringing Such
issues o ihe stisntion of the public rough news coverage, the madla.
an nfluencs the processes of government.

Wihile the abilty o nelp set the public sgenda can often force
Govammant to acress euss that 1 would Sinenuie fgnor, e power o
oEiIE2 he publison & paricular seue or et of Ut i & Gouble Sdaed
sword. f the media choose {0 gnore en ssue, that sue has It hope of
‘ver niring the public forum. For example, during the late 19905, he
roadcast media decided to smphasize the ethnicviolence in Kosovo and
Sbia rather than the maseeret n Avenda and o Afican naton. A¢
 consequance oftis decision, many more Americans were willing to
Support snding 120ps o the Balkans inthe 19903 han were willing to
‘endorse sending similar #oops into Cental Afice. While there i e
‘Gebate tnat sirooiies were being commitied in he Balkans, the level and.
maanitude of e vol<nce paled in comason fs he enarTou number
of civilians killed during the Central African ethnic cleansings.
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Siteniion o these admeniions. Gasoline pices remained rlaiively low
5n, aterseveral scares in e 19705, upply was Sbundant Congress
largely ignored the fsue.

1 recknt yasrs, publio nteretin tris nations dependznce on fosign il
supplie hs isen and fallen with the pice of the product When prices
Cemain rlainely low e atention was given 1o e subject But unen
the average price of & gallon of oi soared between the fll of 2007 snd
the summer f 2008 (i reached 54.52 per gallon in July 2008).the public
was aroused. The price of gasoline became an fssue n tne 2008
presidential compaign snd he demand to slow more offshore drilling in
s of the United States rew n inensity. But when prices ropped
snarply in the winterof 20052009, foreign ofldependence disappeared
s apusiicisue.

The Media as Investigator

I conjunciion with the role of reporting fack, the media also seve a5
‘sn independent chec on he behavior of govermmant and govermment
officals. Since t i impossble for the public o kacp ackof the actions of
‘govermment offcils, ey rely on the medis {0 keep tsbs on them Dusing
he ate ninsteenth century,the jouraliss who exposed he comupt
workngs of govermment and industy were celled muckrakers O
Alinough tisterm has been dropped flom the lexicon of pliicsl
Giscussion, the spii of e mucraters Ives on in jourmaliam. Invesigative
Feporiar for the media £ 13 unaoyer SorupHan, Souses of poer andal.
‘5nd other unethical o illegal scivities by goverment offcisls

muckrakers
‘Amerizen journalists in the fst yearsof the suentistn

“Two powertulilstations of the potential impact of investigaiive
joumalism are ine investigations of the Watergate brask.n during.
Fresident Nixon's term and the affic bewesn Frasident Clinton and White
House intern Mionica Lewinsy. Jourmalss in both nstances uncovered
unethicsl snd possivly legal acivtieson the pert of the president In
ot cases, aifors were made by e White House t &y 1o ide the futh
ram the public, and in both cases, the ruth was eventualy revesled st
least parly though (he uncassing work of members of he media. A6 3
resl of these two investigaiions, one. president (Richard Nixon) was foroed
5 resion baced on s muvement n I1egsl aciviies, while the stne:
(BilCiinton) became only the sacond president in the nation'shistory to
e ied by the Senate on impaschment charges. I s ighiy unlikely that
s o these e o e Stention of the.
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‘be tried by the Senate on impeachment charges. It is highly unlikely that
Sither of these incidents would have been brought fo he stiention of the
Butiic ithout he werk of mestizaine joumal o

Question

Winst s ment by the mdiass eporer? The madis
‘ssagandaseiier? The medisas investigator?

The Media and Elections

In thei searonfor news about election, journaliss lock for something
tangible to epart s ofn causes them io Tocus on slecions &5 8 horse
race ratherthan on the issues snd policies being discussed in 3 campaign.
Moreover, mostreporiers 40 ot analyze or evaluate candidates policy
proposals Instead, they report on such maters 2 ihe candidates
Slancings in i polls e Smountof maney iney e, and ine
‘endosements hey stiac

Jourmalists also have 3 tendency o focus on incumbentsratherthan on
hallengers and o psy more atfenion to betferknown candidates than (o
st wno are 255 el incn. One ressen fr e ot 1= sser 1o
‘cover incumbens; many of heir ffiial aciiviles are rporied snyway.
‘5nd they have siready established  relstionshp with the media.

There are some significant diferences betwesn he print and slectonic.
media in heir coverage of political campaigns For one thing, the.
Slecronic mecis present much 1 news nan ine gt medis. A political
story on the ntucrk news, for sxample. raceives betveen ihir seconds
5 o minuAes of overage. Te1EWE eporers rarely GIVE In Serth
‘coverag 1o cendidates snd cempsigns. I addiion.  flevision nevs
Story must have sn interesting visual background i1 1 0 hold viewers
stlention. f a campsign event doss no take place in interesting
sumgundings. i 5 ikl 1o ba ignored. The prnt medis do not operste
undersuch presures

"An sstimated 16 billion was spent on the 2008 presidentis! slection
‘campaign. twice the smount that was spent n the 2004 contest * Huch of
the money was spent on tlevision sdversemens at the state snd Iocal
ot nstional Ievels. In 5otn e 2004 and 2008 slecions, most of e
i wes purcnase n & handful of Aates hat wers Scsely sontecizd
2nc had = significant number of slsctora votes—Flonida, Fennsyvans,
‘Orio, and Virginia, for xemple 3

Presidentis slection campaigns often appear o be managed simost
Solely for e benaft of television nevs. Each siop and public sppearance
is corefully planned and saipied wih the evening news progrems n mind.
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‘tendency of politics to become Increasingly Image conscious, it has.
resulted n campaign coverage inat s dominaied by brsf, namowly
fomused vignetics in whizh the candidte may spak or only seaends. In
1980, e Sixysecond spot advertisement was bypical: today it tiy
secons

adic news programs give much more coverage 1o palitcal evens.
They often have svailsble time that needs {0 be filed. Thus, radio
sstions may even use political pres releases i the form in which they
were witien by 3 candidate’s campaign sisf, somstimes they festure
‘commentsthai have been isped by candidsiss and offeed (0 radic.
sations.(The later are espacialy desiable, because they sound lie news
5nd can essily be included in news programs. Candidates who nave.
Gificulty getting sttzntion fom television and newspape reparter may.
‘compenssie by lting sdvaniage of the availabiiy of acio sitime.

“The media devote much mere attenton to presidertial campaigns than
o nonpresiGenial campaigns Coverage of & predidential campaign
bagins as long 25 wo years befoe the elacton, and by the beginning of
the eleciion year the cempaign will e the subject of daily repers. In
contast coverage of qubamstors! races does it begin unlLabor Dsy.
‘5nd coverage of enaioial races ofen doss not star il & month belore:
the sleciion. Nonpresidential candidates also raceive much e media
sonutiny hn presidential candidstes.

Television Advertising

Today it s impossible to run & nations! paltcal ssmpsign without
ey reliance o elevision. and i i+ wrisally impossbie or & candidats.
o run for ofice st the state 1eve without extensive uee of tlevision
‘commercials. Infac, teleision adversing account for sbout wo-thrds of
the budget o a typicalsatewide compsign. The costs of televsion
Siveriaing vary Aceording 1 ne Sz of the population i e rEschd, the
s of markets n whizh the candidate must adverise, and tne numer
of exposures desied. (s generally assumed that between three and fve
‘exposures ae required for s message fo sink n 2 Diferences in the sz=.
itz populstions and the cost of television acerising n aiferent
sisies play = significent role in s campaign crganization s choioes sbout
ne uaz of television dverting.

Television i Iess imporiant n congressional campsigns then in nstionsl
‘snd siteuide campaigns. The use of television in congressional primary
‘ontests variesin iffrent ragions of he county, depending on cost snd
on he degree ofsimilrity between the television maret snd the
Congressonal GEic n e Souves:, whers television sdveriang i il
relstively inexpensive, rrse-quartes of House candidates by elevision
‘sdverising. On ihe West Coast, he proportio fals fo one-quarter; i the
idale Alanticregion. le than ane i of congressionsl candicates uee

television. In the geneal slection fawer han half of al House candidaes
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©commentator claims that candidates use advertising “st least as much to.
besh he ofher side s o promos themselves 2 One famous use of

negstive adveriement ceured in 1983 when the senior George Bush's
Demoastic opponent, Michael Dukslis, wes attacked fo sllowing &

President Barack Obama spesis before reporters at & news
conference in he Brady Fress 8nafing Room of the White House:
on July 11, 2011

convicted murderr o be released rom prison; he former convict then
committed snatherserous aime. Although here are some indications of
& baclash against negative advertsing, man) candidstes continue the
sz of suh s

Knowing that many people dislke sdvertsing, campaign sirstegiss
have devised a variation on the negstive sd. They now spend money and
energy on stlempts to convince the publc hst a val's campaign is more.
negative than t reallyis“Candidates and thei sumogates are bvending a5
negstive commants by heir foss that in other camzaigns might nave
Been dismissed with 8 yswn. one commentator has observed &

Folitcal consultans 3ay hat there s & smpl explanation for the uss of
negalive Saveneing: I ort. Ressarcn has nown nat athough paople
often express  dislce for such sdverising, they 8o fend to remember he.
ads. Posiive sdverising must be repeated numerous times to have the.
“ame impact Anciner seuss of fha increase in NEgaive advertiing i e
growing cost of paid media. Because nagaiive 3ds sre more likely 0 be
Tememberad. hey are more cost ffecive tnan positive ad. Negative sk
CEnnct e gnored: f he canddsts ano < Snaced by su an o3 doss
ot quicly answer he charges, he o she s likely o Iose ground in the
poll
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and only 18 percent believed that the media dealt fairly with all sides %

Editors Versus Reporters

Itis aifcult 1o generaize about the poltical beliefs of members of the
media. Some studies hav porkayed members o ine media 85 being
more liber! han the general public. These sudiies have been widsly
Gited by conservaiive olumnist hroughout e nation. The problem with
any generalzation about ihe media is thatsuch brosd statements miss sn
important istincton. Alinough = majory of repories consider hemsaives
liberals, ditors and owners are decidedly mere consenvalive 3 Bacause.
ouners and aditors may chooss o influence the overall content of the
news, i1 possble that any biss in he news would ba in favorof
Consérvatiyes raiher than liserals. On he oiher hand, & number of the
Ration's Mo nevspaRerE incluang the New York Times, e
Washinglon Post, snd the Los Angeles Tinss—generaly side with the.
polices and candidstes of the Demoatic Pary

Media Ownership

One of the most controvesial aspects o the media biss question i the
incrassing concenration of nevs autlets n the hands o & e corparate
enifies. A fower and fower companis contol 8 grester number of media
Gutists, many criic of ins madia fesr hat the resul will e homogenized
and unconiroversis! news. For example, when Disney and ABC merged,
he resuting conglomerais convolled 1441 Aations, newspapars, cable
television Ations, and





image25.png
‘The trend toward concentiation of media ownesship is more than
balanced. however, by other fends in communication. The large number
of smaller locsl and nations! cable sations hat provid information > he
public nas been growing rapily n recent yesrs. Furiher, ine Inteme offers
0 aimost unlimited amaunt ofinformation that i provides by = vast
miser of individusls snd by tens of thousands of pivae snd public:
‘organizstions located toughout the werld. The proliferaion of Intemet
Web logs (or blogs D" a5 hey are commonly called) nas added 1o the.
myiad sources of nformation Sveilsble o he Amsrican puslic

biog
‘Short for Web log.” a Website ususlly mainisined by s
person who presen discusion of events or commentary.

The Modern Media: Cable, Blogs, and the
Social Media

A stiking festure of recent presidentialslection campsigns has been
the frequent appesrance of candidates on cable television inteview
programs. Vinil candidates continue to make sppesrances on

orming nebiork o, 2uch & et the Frecs, hey 150k o catl
television a5 = means of gaining grester exposure fo he voiing public
This development represenisd & major chang fom earier campsign.
when candidates relied heavily on nehwork news programs.

This Secline nes t be sonsiderad n relstion 8 the repid growth of
‘cable and sstelite elevision. I 1958 only 73 peroent of Americans had
Such sevice. Today ine figur i over 90 percent

“The fal of networ elevision 85 3 mesns by which Americans lesm.
‘sbout public event s dramsticalyrevealed by the sieady dedine in the.
umiber of viewers of thei evening news programs. These programs on
(GBS, NBC, snd ABC were watched In 1980 by 52.5 million people. The.
netvoks news programs have steadily lest viewsrs ver since tha time,
ien thaugh ine population of the nation has gronn. By 2010 the number
S viewers nad falen to 21,8 million. & 1o of 752000 or 2.4 paroant over
he previous year. The grestest o5 was smong the 18- o 35-jearold
demographicgroup.

"During the fist decade ofthis centur, 1o the contary, cable news
Sations san s in their viwer. Thi wes most Svident n he ris of the.
Fox News Channel. Begun in 1996, Fox News has rapidly increased the.
imiser of 5 Wewars Since 2010 fhe ation has Suvanied 18 main catle
ivals—GNN and MSNBC. (1t must be understood, however he fots!
nimiver of netwok news viewers i il much greater fhan ihose who walch
the cable nevs sstions)

‘Advances in communications technology wil undoubiedly nrssse the.
importance of the new medis in politcal campaigns. It alesdy clear
that nonraditional media are profoundly changing fhe way Americans
—including candidstes and voter—receive information and communicate
with one another. The rapidly growing popularity of the Infermet i+
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‘especiallylikely to affect political communication in the twenty-first
century.

The Internet

‘The use of the: Intemet in American politics hed modest beginnings in
e 1995 prsideni slecion campaign. Tne o major policalparies
a1 many candicates for usli ofics posed uessites to Sxpound nei
‘views on public issues. But the information they offered was often little
‘more than summaries of platform positions and campaign speeches.
Thers was e svicence ha s new tschlogy hed s sgnificert sfiect
o1 the utcome of e electon.

By the 2000 presidential election, the use of Web pages by political
‘candidates became fairly commeon and the sites more sophisticated. Both
prsidetial concicates— Al Gore snd Georg Bush—ss well & re
Ratonslcommitzs o ot th Demoatstc and Repuicen pries
‘greated websites. These sites were used to set forth the political views of
‘each party's candidate and fo aiicize the ideas of their opponents.
Furhe th sies were 523 o et olutess fr campgn ok and o
el political merchandise—t i, cuff s, and caps, fr xample

‘The Intemet wes also used &s an inexpensive means of advertising, and
Some candidtes wsed very sophicatc methods o tagat speciic
ausiences o McCain anc George W, Bush, fr example, used banner
‘s sppesr st he top o botom of he computr e reach
speific online users based on their voter or party registration ¥

Butraiingfncs forcampaigns hats proven t b the mostimporant use
ofthe Intemetin Amrican poliic. o McCain vas e fstcancidate
1 emply e ntemet suoesstully as & mansof isng money Guring s
failed attempt ta obtain the Republican presidential nomination in 2000.
Four yesrs ster, Howard Dean, s faily obscure former goveror of the.
sl sate ofVermont, il onthe methods developec by Senstor
MGl sna o  fme wes  eading csnidate for e rescental
nominaton of the Democratic par. He sed the Inemet toraie millons
ofcollr forhis campaign and t crganize & signfcant base ofsupportes
attne ol lvel

Close-Up Internet Blogs

“They are sasy snd inexpensive o Geste snd maintain. Everyons
an have one, and many individusls and roups have estabished
them, They are blogs (web logs) Blogs are the fetest growing part of
the Infemet. No one knows how many exit probsbly tens of millons
in the world, seversl millon inthe United States. Many thousands of
new blogs are created every day. But many are sbandones by their

‘rsstors and the fotel opereting on e daly bess is pobably not more:
e
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Poliical logs run the gemut fram the poliica et o fight. Anong
e most prominent of he former are he Deilycs sna

Corservative blogs incude Insiapundit and Polipundit These
‘Sxampl only scatch the surace of the number of aive and videly
1234 poiical biogs on e Inteme:

It hard to messurs e influen ce of blogs. But lesrly blags n
havs poliical consequenses. One sxample came during the 2004
presidantial eleclion. Dan Rather, inen the evening news ancha for
GBS, prosused cocuments that purportd s show inat Fresident Bush
s alsified nis miltay records. Blogs quicly presented evideroe

inst the documen had been forged. CBS spologized for s srors
i Ratner oo 152 i pestion mih CES

Semensnot fom Copyrignt ©2011 by
Demoastic Nations| Cammites. Reprnted with perms
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‘Demoaratic party and then be elected president of the United States. A
fstterm Sanator from llinoi. ns used the Inermet o aise 2novgh
money 1o detest heaviy avored Hillary Clinton or the party's nominstion.

‘Obsmais financial advantage in the 2008 presidertial campaign
propelled him o eleciion in November He was ihe st candidste of s
majorpalitcalparty who refused public funding for his campaign. While
John 1cCsin had 1 rely largely an $34 millon i public monsy, Obama
raied vas sums of mony, much through the Intemet. From the ime he
‘snnounced his candidacy early in 2007 until Seplember 2008, Obama
had received 208 millin i contibutions. In September 2008 slons, he.
broke sl fund-aising ecords when 632,000 new Gonos gave 150
millon to nis campaign

“Th ability o obtain significant inancls! suppot by means of the
Intermet doss no, of course, guaraniee sucoess. But without the Intemet
Honard Dean would never have Saen bl o Sacome & serous candidsts
for e presidental nomination of i party. Nor i  iely that il o even
. candicates will b2 Sble t use tne Internet sucomsitlly. The Iniamet
will probably favor nsurgent candidates wih a stong message (Dean
‘opposed ine wer in raq) mera than Incumbents and more bsditions!
Erciastes

Vinen tne Intermet st bagan 2 emerg. some ideslis saw it 52
instrument to inferestlarge numbers f new volers and give e the
power o influence the direction of politc in the Urited States. This
ion hes been parly 23 duing the fit e presigential
nomination and slsction contests of i century. The Inermet nas helpsd.
promote more vigorous debate of public isues and allowed two vigorous
InsurgenteHicCain in 2000 and Dean in 2004-—to emerge & serious
presidential candidates. But ihe Inteme! has siso been used fo re-reste.
many of the same campaign techniquss that have besn used for decsdes
on television. Short spat savertsemants and stiack ads were common
Gring both the 2004 nomination and lecion pariods. Indees, the
Intermet has become 8 more permissive’ medium then talevision A
negaive scverisement thst might b viewers he urong wsy I their
iving room i apparently s el o do 3 when they re aiteir

1812 120 200 to svaluste the affact the Intemet will have on American
politcs and, perhaps more impodant, on the nation's demoarstic poliical
system. Major changes always produce warnings of dire consequences
om some obsenvers But otherssay ihat democracy can be advanoed only
by nersasing the amaunt of information availatl £ the puslic and.
o queSion, s he main funcion he new eshnaiegy of e
Intermet wil perform for socity.

Question

10 what ways i the Interet impertant in contemporary
American poliics?

Proposals for Reform
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reprint the text of new politcal adverisements aceompanied by an
‘anslysis that may challenge. clrify. coniadict, o present s coniextfor
laime mads in he commercial. These so-caled “ruth bores nave had
Some effect on campaign sdversing; medis consultan's hve become.
Zomeunst more sareful sbout dosumenting ther saims.

"Bt nevspaner nuih boxes have som Srawbate. For one ting, ey
2 publined only once, wheress & commercial may oe repested dozen:
o even hundrads of fimes. For snother, hey focus on ieral statements
Catner than on tne visual and sural content f s, Vet viewers recallvides.
images more sffecively han writen or spoten staiemens. People tend
10 belleve what they see more than what they hesr comments one.
‘Sxpert You can ty 1o counterec it by explaining what & candidate is
rying o do. But people sll suceums 1o the beautiful visuals 55

Proposals ave bean offered 1o address the problem thiough legisiaton.
One propossl weuld emp o cur neastive averiAIg By raauring
‘Candidates o sppear in person n their commercial, thersby focing the.
Encidate to taie personal responsibiliy for e conient of e aa. But e,
‘onstittionsliy of i propsal hss bean questionss, since i could be
ienec s mtetaning Wi ine Fis Amencmant quaraniae of feedom of
spesch. An altemstive plan, which has been considered by Congres,
Would provide public finanaing in the form of vouchers to purchase.
television fime in block of one o five minutes: he purpose of s
proposal is 1 reducs candidates dependence on bref television sound
Gitee

any medis experts 40 not believe tha longer advertiements and.
e ot would solve he problem of negaie saversing. Some
schlars snd public officials favor an spproach in which e television
ime would be granted 1o paries aiher inan to candidates. This spproach
is widely used i oiher democratic nations. However, most of the counties
that curently use it are paismentary demoarscies with multparty systems
hat 22 auite aiferant from ihe candicate.cantered. . pary St o
the Unitaa States. Also, tne number of television sations = much more
limited in other couniries, making it more lialy that viewers will be
‘exposed to most palitcal commercisls snd debates I the United States
the multiplicity of television sttions and cable senvices resulfs n &
Fagmantation of he tlevision SUSiance, ith ne resut inat any given
message i unlkely to reach a large percentage of viwers.

Even ihese reforms may not ba enough to countarac the superficality
of American poliical campaigns. That may require more fundaments!
‘hanges in Americen aulire. A5 one paliical scientist has pointed out
“Vou canot improve discourse. Lack o educstion, lack of demands by the
ulic hat & cerain 12vel of 85couree b reachad v he problem. That
will not change with free ime. That is onactad with more and belter civie
‘ducation,saring from kndergarten

How Americans Participate
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CESmPLS, mETEs Sl pEriEpston fon Sl ol these sniviies sr= gensEiy
below 10 percent.

Wihen pariicipation is examined in tems ofsocial and sconomiostatus,
s significant patier smerges. Those who paricipate leas fend 1o be
membars of lower ociosconamic casses, uhile incse wha paricipate
ot 120 10 58 nighar in so5al and Seenomis Saiue, Feopie with more
Jearsof formal senosling are mare liely o éngage in palfical scivites,
5 are pecople with higher incomes There are a1 racial and sthnic
Gifterences in poltcal paricipation, with members of minorty groups ess
liely 1o paricpate, owing parly 1o ower Ievels of sducationsl
Stisinmant. Az tnsse obtacies &1 emoved and sversge sducstions
levels incresse. we can expect more scive pericipation by racial and
Simic mineniies

Polical partiipation s lkly o resultin mr favorsble action by
‘govemment officils. Therefors, ihose who pariipste often obtain the
most benafis fom the goverment such as favorsble.tax policies orthe
protection of Medicare and Social Security benefis,for sxemple. But
those who participate ess may need such benefis more. A person living
in an innersity neighborhosd, struggling fo supporta family on a small
income, is probably 0 busy even {o hirk much bout poliics: yetsuch
Becple nade the benefts o pari Spation mre than fnose wha 4o
Sacom involvec. It i for i reson that aciviss wha want 2 oot
more benelis for certain groups spend  reat deal of energy thing o get
membars of hoss groups 5 vote and t paricipate more n polical
S ®

Of coure, the most common form of politcal participation is voting. In
fact, for many Amercans paricipstion begins snd ends wih voling. The.
subjectof voiing —and nonvoting—by Americans will be discussed in
arester cetai n Chapter 610

Conclusion

Today we know more sbout public opinion than at sny fime in humsn
history Public opinion polling is conducted every day of the year; ihe
umber of plls multplies during every presidential nomination and
Sleiion. Durtnoughts on candidsies 2nd palfical Heuts s disecied by
‘every conceivable anaiyical category. gende. age. incoms, educstion,
Face and athnic bamground a1 anly he most impariant o hese
aroupings Palling organizstions uee incrssingly cophisistaa techniques
55 Geterming what Amenicans Seleve. Someimas they e mare ohen
[ —

mperant aussions ramain bout the consequenses of poiicalpalling.
on the American poliical system. Has the country moved (00 far away.
rom ihe kind o limited demoarecy hat he Fiamersof the Consttution
Sttampted to creste fo he nation? Doss tne prevalance of polls
ncourage ou paliical aders 10 band 1 ok publiewil nd nt use theie
‘S0 judgment sbout what s best or the county? Finally. now much
information cen the public be expected to know sbout poltcal isues?
This quesiion becomes pariculary imporiant because goverment has
roun inressingly complex and the amount and svailsbility of news
Soout poltic nas mtipliec.

‘A government bazed on the will of the people sl remains the best form
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‘others? Or have we found angels in the form of kings to gove him?"

Internet Activities

1. Public Opinion Folls. Go o the Gallup Organizstion websitz
st win gallup.com and <el2ct ‘Gallup Foll- Then selsct
“Presidentisl Approval Raiings (o dstermine which presidents
had the highest and lowest sproval raings from the public.
(Check out tnei latest pols st wwiw gallup com

2. Figherow Hiacis For Public Afae. G5 1 he Atlantio Morthly
Py Cor ol - Salact-Sits Guide Che out
Attt Unbound.” Review the thametic 1 of snidles, Select
‘one that maiches your academic major or inerests and wite s
i epor. The Aflantic publishes major aricies rat
inteligently adcess the majorpoliica. economic, and culturs!
foroes Tn publicfe. For an informed view on fsuss ke
‘uthanssia, affimative action, forign palcy, nd much mare,
retum here ofen.
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exit poll 220
mclrsers 1000
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Poltcal opinion 33 0
poliial socialization 85 ©
opinion 85 O
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“Publiccpinion, though often formed upon a wiong
bass, yet genrally has  srong underlying sense of
justice”

—Agraham Lincoln

“Publizcpinion sets bounds to svery govemmen, and
is the sl sovereign in svery free one”
—sames Misdison

Not il bservrs of American demoarscy have had such favorable views
of putlic opinion a2 Abraham Lincoln. Miany of the famers of re
Consittion were soncermad a0t e tendency of demoaaces o
disntegrte 2 a result of the nstabiliy injustioe, snd confusion” that sre
ne Siscases of popular govemment (FEdrsl st Fapers Ho- 10)
‘Similary in the sarly twentieth centuy the jouralist snd politcal theorist
Walter Lippmani wrote: “The problems that vex democracy seem 1o be
unmansgeabie by democrstic methods

There nas shays basn & debate throughout this nations istory
betiesn inose who are il o public opinion and thoss ke < less
‘optimitio view of the subject Whatever the shartcoming of public.opinion
may be. iis nation's popular goverment has sunvived and flourished for
more than two centiies. Many mistskes have been made during tis long
e of e, But moet were Soremed and mprovament mad.

“The concept ofself-goverment s basic to this nation's politca system.
£ 7% pacple are o gavern inemeSives ey ol have sound Spinions
on polftical isues. In s chapter we explore how politcal opinions sre
formed by such insittions a3 the family, school, the communit, and the
mecis. W will sl examine the moder teshniques ueed fo tudy public
‘pinion, especially scentiic polling. Finally, we will discuss the means by
‘which Americans express thei poltcal opinions—that s, how ey
paricipate in poliic

Questions:

‘Should publi officials shweys actscoording to the dominant
public opinion? Or snould they exercise s degree of
Tndependence in taking positons on impertant public sues?
How doss public opinion palling contrbute to American
demociacy? s i in any way harmiul o our demociscy?

The American Political Culture
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poliial cutture
“The fundamental, widely supported values that hold &
socicty iogetner snd give Ieaiimacy i 1 pelizs]
nstiutions.

It 2hould siso be undertosd that the nation’s poliics lesdes support
‘Semacstic goals and prosedures more swongly han e general puslic
Gots Tha fac hat putlic oficals are sspacilly lnely o 2upport
‘demoastio procedures i imporant. |t means that iney wil gensrally make
‘Gecisions tnat mainiain those procedures even If ey lack widespread.
utlic support I 1 not st all cerain tat cemoztio polical e
Fequire publc commitment t3 besis demoato pinciles

Hostlty to democratic procadures i fata, whether smong the
leaders o the public,but support of these procedures may prove
‘essanial only among leaders. Parags the public nesd not
sgres on basic princples so ong 8 it does it demsnd
sisruptive policies and procsdures®

Political Socialization

The process by which s society’s political culture i ransmited fom one
‘generation to the next i known as poliical socialization © The prooess
Sagins in arly cildnoad, when cnildren scauire & general sisniation
toward political isues o inelr parens (nat continues thioughout fe ¢
People’ political ideas e influanced by al the groups of which they sre
members immediste. personsl roups, uch s family and fisncs, =5 well
s lrger less personsl ons, such as politcal parties o labor unions. They
re aiS sffected by social ategorie, such s race, religion, place of
fesidence, ncoms level. and ducation. Of course. mistrcal svents and
politca ssues may alo affec s parson's sttudes.

poliical sociaization
“Th process by which people form paliica opinions; i is
influenoed by group membership, social categories,
Pisorical evens, and poliical ssues.
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“The iy recittion of the Pledge of Allegiance i publicschool
‘lassrooms s sn exampl.of political socialization

‘The Family

The sariest snd perhaps most powertu ifluence on s person is the
family. This s largely because young chilcren have very il coniactwith
‘pecple ouisd he family. any youngsters lesm sbou thel parents
poliical party preference during ine preschool years. and ofien hat party
dentitcation persss in Iste 2. The family sl nes & srong ffect on &
Bereon' 5t inereet 1 palfics. Chilaren of peaple who shon intaest in
poliical matiers generally xpres such an interest 35 aduls

The School

any soci! ssientists believe tht the schosls impact o the.
socialization process is amost 85 rest a5 the familys That i not
Surpising, or fter theirpreschool years children spend much of theie time
in the dlassroom, Here ey e taught discipline, patiotism, and respect
forthe o, In Sdfion. {2achers S o5 models for many sensclendren
and influsnce e stitudes and behavicr

The Peer Group

Chiliran’ fnds, clssemates, teammatas, and other sssosistes sizo
influence thei titudes. As an sdult, & person may belong 1o pacr groups.
Wi i o nesrelgious communty. poliical . and Shnic
‘sssociation. 52wl 5 other more of ez formal grougs. such S bridge
it and parentisacher sssaasiions. Relations Sman he member of
pesr groups ae often highly personsl, and carsin groups can have s
fasting sffect on » persorts pliical opinions.

The Media

Alinough many of the foroesthatsocialize chilren snd young adults
have baen Sround for centunes e mfuen o e mecis o1 e
socialization prooes is  product of the relativly recent past Since.
ielevsion became  regulsr part of most Americans' daily ves, e
politcal messages presented on t have become more impartant o our
e Il
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Social Class: Income, Occupation, and
Education

Alinough the United States i sometimes thougnt o be & clsssless
society, there are severa faily disinc socal classes—upper middle.”
“lower middle," Woring'—based on income, occupation, educstion, and
relstad factors. Americans can. and ften ds. move fom ans social dlsse
o anotner

Itis ometimes aifficult 1 obtain information sbout the politcal
opinions of membes of various social lessee, Same pecale. for Sxample,
50 nt considar themszles 2 be members of the st in wnich a socisl
sclenist might place them. Despte tis difcul however, enough
information has been gathered to permit some condlusions about the
relstionships between social dlass and poliical opinions. Genarally,
‘people with higher incomes, more education, and highs job status
(dociors. business sxecuives Iawyers) sre more conseniaiive n heic
politcal opinions and tend 10 support the Republicen party. Unsdled
orkers, by coniras,are generally more liberal in hatr polfical views snd
suppert the Demostic party.

Race and Religion

(Certin patters of politcal pinion can be raced to race or reigion.
O such ssues a5 il rights, aborion laws, and aid o srasl, members of
racial and relgious groups have srong opinions, are very acive, and in
“ome ceses nave s Sgnificent influencs on public poliz) Most Afizen
Americans, for xample, sre conoemed sbout il igh's ssues; many
Cathalics and conservaive Protestants oppese aborlon; snd Jews have.
baen aciive in thei support fo sl

Place of Residence

The ares in which people live can slso influence their politcal
‘opinions. Ever since World War Il many suburbs of America’s oiies have.
‘o2n Republican. wheress most of ine nation’ argest ciies have been
Sranaly Demoatic o mare inan & s=niury. Cerain seations of e
ouniy—most Rocky Mountain s, for svample—ave basn
"Republican songhalds. By contast, ine Demodratic parys aimast
‘complete dominance of e Sauth for & century afer he Civil War caused
political analysts t refer {0 it 3 the olid South-* This Gominance has
Gracually deciines since the 1950z, and the Repuslican pary < now,
Sither the maiority party or compeitive n all souther states.




image6.png
‘The Nature of Public Opinion

s people grow olde, they gather 8 varety of impressions of the
politcalsytem in which they live. Very saly in I they begin o develop,
their wn atitudes oward poliical scivtes —stitudes thatare nfluenced
by the many different inds of people with whom they come into coniact
by factors in their socisty, and by histoical events. These atitudes shape
e polical spimions

Political opinion s s form of public opinion, ( the range of opinions
‘expressad by ciizens on any subject The subject may be snyihing flom
iheic avorie elevision programs 1o which leam is going to wi the Warld
‘Series There is o single public opinion on sny given issu: raiher here.
% 52 many pUBlIz pinions 82 1ere &2 pOSbIS Ve on &1 k.
Politcal opinion(D is the st o opinions expressed by the members of &
‘communityon politca ssues (sues tha involve some aspe of public
olcy). I suzh s taxation, welfars. healin care. and forign polisy
on. 3nd usually do, generate poltical opinions, and those opinions sre
just a5 varied 35 opinions on nonpolitcal ssues. I tis chapter, when we.
e 9 Bl Spinion. W &1 SonaSad Wit oginions on paliical
subjecs

public opinion
“The range of opinions expressed by ciizens on any
subject

opinion
‘Atitudes expressed by membersof a particular
‘community on poliica ssues.

Alinough views on politcalsublects can vary reatly, even withn the.
same family. it s possible o identiy some general features of poliicsl
Spinions. These caraciariics nave bean [a5eled intenity
‘Conceniraion, stabilty istibution, snd salience (imporianoe or
relevance) Poliical pinions can aiso be siher ransitory o lasting.

ntensityrefes to how srongly an opinion is nld. It vries scoording fo
ne indidual: o paople 261 more srongly about serai s than
o athers. Intensity slso varies scoording to how imporant an isue seems.
fo's parson. Topics such 85 crime, education, and taxation tend to evoke
sronger opinions among many Americans than do such matiers s arm
subsidies or antitrust law:




