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Complicating Our Thinking about Communication

i i us to complicate our thinking about communication if y, m
gmom?hp?hr?:;rﬁgﬁcawd wofld that confronts us. FAI‘IY models of Communjg;.
tion were highly simplistic, arguing that communication could be conceptual
with a model such as the S-M-C-R model, in which a Source transmits a Messzg
through a Channel to a Receiver. In the organizational context, this could be see:
as a supervisor (source) asking for volunteers to work on the weekend (message
through an e-mail (channel) sent to all her employees (receivers). Even when a “feed-
back loop” is added to this model (e.g., responses to the e-mail), it is clear thar
fails to encompass the varying ways we need to think about communication, Cor.
munication is not just about sending simple messages to one or more receiver,
Communication is also about the intricate networks through which computers lisi
us f9'°fh°1'8- Moreover, communication js about the creation of meaning systemsin
families and cultures; understanding a market segment to enhance persuasion and
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