Persuasive Speech Assignment #2

Speech date

Approved topic

~ Time Seven minutes for the speech, and an additional two-three minutes for
question and answer period are required.

Research The same requirements as the first persuasive speech except a survey
replacqs the interview as your primary research. This audience analysis survey is to
gather information about what your audience knows, and how your audience feels about
your topic. (It is not to gather demographics about your audience.) This questionnaire
may be administered to the class or to others on campus; however, you may not survey
off campus. (We need special permission for that.) Construct a presentation aid from
your survey.

Packe_t to be handed-in  Same requirements as first persuasive speech except a
copy of questions used in survey replaces interview information.

Organization Use the refutational design as your organizational pattern.
(Consult handout) No not use Monroe on this speech. We have carefully chosen a
topic together that fits this organizational pattern. Your topic is not conducive for
Monroe organization. Label each of the refutation steps in the margin of your formal
outline.

Delivery  Extemporaneous. Five note cards with five words, phases, or symbols
on each card. You must move away from the lectern for half the speech, but you’re used
to this by now, in fact, you might even prefer this as opposed to hugging the lectern.
Again, this does not include the time spent with your presentation aid.

Surve

Goal: to discover what your audience knows or thinks about your topic

Use the survey to generate new information. E.g. If you are seeking information
on a new college drinking policy, you could survey dormitory residents or members of
several classes. Your own statistical summaries are then constructed and used as a

presentation aid.

Guidelines: .
Use a minimum of ten questions. Your form should explain the exact
se and procedure of the questionnaire. Keep the form short apd to the point. Use
closed-ended questions (limited or yes/no responses) or scale questions gsﬁopgly agree,
strongly disagree etc.) Phrase questions in clear, neutral language. The $w is to convert
statistics to a visual, meaning a graph. Do not influence answers. Test the Q\_llt;:tlonnalre
with a few people to see if instructions are clear. In the real world, when mailing a

questionnaire, include a stamped, self-addressed envelope.
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urdities.
; .In order to use the refutational design effectively, you must fully understand the
Opposition.
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know the arguments the opposition uses
2. know the evidence the opposition uses

3. attack the opposition’s “flimsiest” point first

4. follow the five steps for each refuted point in your speech

The refutational method (negative method) is most useful when influencing
uncommitted listeners. It does not work will for converting opponents because feelings
of bitterness might arise; polarization may increase and the opposition might become
more deeply entrenched in what they feel. In all cases, avoid personal attacks (ad
hominem attacks) on individuals who represent the opposition.

Here is an example of the five steps and how they were used in a speech, which
refuted an argument against sex education in high school.

Step 1: State the point vou will refute and explain its importance:

Our well-intended friends would have you believe, and this is their biggest
concern, that birth-control information increases teen-age sexual activity.

Step 2: Tell how vou will refute this point:

I want to share with you some solid statistical evidence that contradicts this
contention—a contention that is simply not supported by the facts.

Step 3: Present your evidence using credible sources: : ;

The latest study of this issue, conducted in 2001 by thc? Nahonal Insntu'ges of
Health for the Dept. of Human Services, compared sexual activity rates in 60 hlgh school
across the United States—30 with sex educgtlon programs and 30 \fVljchout. Their
findings show that there are no significant differences in sexual activity rates between
these two groups of schools.

. State your conclusion:- _ : ;
= Therefore, the argument that access to birth-control information through_s_ex
education programs increases sexual activity simply does not hold water. There is no
reliable evidence to support this contention.

Step 5: Explain the significance of your refutation:

That’s typical of the attack on sex education in the schools—a lot of soundl and
fury signifying nothing



Research for persuasive speech 2

Four references, three of them researched by a source other than you.
(Secondary research)

d the
Primary research is your survey. You must conduct the survey yourself, an
statistics must be converted to the correct type of graph/chart.

What are the 2-3 main points you will refute?
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