product is pieced together by each worker. In "The Wealth Of Nation,” Smith states the methods
of division of labor that, “The greatest improvements in the productive powers of labor, and the

yb ;crum.r part of the skill, dexterity, and judgment, with which it is anywhere directed, or applied,
%U ~_seem to have been the effects of the division of labor” (Smith 25). Smith mentions that the divi-

. p 5% _ . squires a little
ston of labor is indeed efficient because the work that each worker has to do only requires a
- work that each worker has o ¢

amount of l\nowludgc or complexity. Each worker goes to work every day to do the same thing
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over and over again, and as a result they improve their proficiency. Smit
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The most impressive example for me is the Foxconn factory that makes products for Apple
in China. First of all, China has a large population, so the labor force is relatively less valuable.

Applc based in the United States, is responsible for g gutmg, parts made by Foxconn factory to be
MU

ob 51)

shlppLd to countries around the world. The Foxconn factory is one of the most typical examples
o\ D™ ’

for me. Workers in the factory have a fixed requirement for their working hours and are prohibit-
ed from carrying phones during working hours. Each worker has a different assignment under the

division of labor, such as one person being responsible for installing the battery, another person

is responsible for splicing the screen, extra. The daily repetition of monotonous tasks confirms
what Smith says, is the first benefit of the division of labor, “First, the improvement of the dex-

terity of the workmen, necessarily increases the quantity of the work he can perform” ( Smith

27). From this quote, we can also prove that when Apple launched its products, there was always
the first batch of people around the world who could receive their beloved products on time.
Therefore, it can be proved that the workers were indeed very efficient.

The first batch of people who received Apple's new products was so excited that they

showed off their new phones or other products in front of the media. But how many people
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