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Become Familiar .
The word “familiar” comes from the Latin Jamilia,

“family.” Family is more than just an emotional bond, mb..,,
miliarity. Neurochemically, there’s a lot going on with fam;
Our minds look for patterns. When we recognize the
only rely on them, but we also develop preferences bas
tern repetition. Our brains use these patterns to map
we see, hear, and experience in order to establish an ex
for the future. o

Consider your own family’s traditions. They usu:
focused on the “best” foods or the “biggest” gestures
ona sense of continuity that draws on your home, you
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TRUST 133

THE LANGUAGE OF STABILITY

TRUST I

AT A GLANCE

Build loyalty aS.%.S::.hxan. |

DEVELOP MESSAGES
THAT ARE:

Stable ¢ Dependable ¢ Familiar
o Comforting ® Predictable

PILLARS OF
TRUST BRANDS:

» Repeat and rete




