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t00 hard. And from a budgetary standpoint, how to reach p
i1 LA. without buying mass media? The answer: infuse ,

f vice. . ; ,
; Together, my partner Mark DiMassimo and T createq’

Guide to Advanced Partying.” At the seductively lit welcome

e e
a room key tucked inside a delicioyg J:.

guests were greeted with : :
guidebook. This guide answered questions that “advanceq .

iers” might encounter during their stay. A few headlines:
All-nighters and the how-tos of annulment: There’s a regqq
we don’t have a wedding chapel here. If you and your pe
spouse aren’t blood relatives or under the age of sixteen, ap
nulment is tough to come by. But look on the bright side: you
can show your grandkids the bar tab from your first date,

Does waking up with singles tucked in your undies make Y0
slutty? Or entrepreneurial?: While a shake of your groo

thang on the bar can certainly offset your trip’s expense:
we’d like to introduce a more lucrative source of income: ou

poker tables. You won't even have to make a career nrmb_wn
for the night. L

To help these twentysomethings recover from their Vi
weekend, guests received “rest prescriptions.” The ?.mmow%
said, “Please be advised that my patient must be confined tc b
for the next forty-eight hours and will be unable to work?
By infusing a drop of vice, a brand ca
reach clientele through word of mouth *

.

n attract a difficu

DR

*In )
the fir 3 3
st edition of Fascinate, 1 described Innovation 45 “Vice.» Bved b da e

€at somethin, ) ;

That's Vice WM Mﬂww““_w“v W w@ something you can't afford, or rebel against a stric
. ; nnovation H SaInstia

to entice you to into a new way o » but Innovation jsn’t always Vice. Bra

; f doi :
which better reflects the myriad oing things. I rey

i ised the term Vice to “Inno
. m ; ,
behavior and be diffure.y ¥s In which you can encourage people to cha

INNOVATION / .

THE LANGUAGE OF CREATIVITY /,.,

INNOVATION |

AT A GLANCE

Change the game.

DEVELOP MESSAGES
THAT ARE:

d-Thinking * Entrepreneurial © Bold
o Surprising ¢ Visionary

PILLARS OF
INNOVATION BRANDS:

s Invent surprising solutions.

Forwar

» Turn something old into something new.

» Do the opposite.
» Add a dose of vice.

Does your brand fascinate with Innovatio
Get your Brand Profile at BrandFascination.

Next, on to the Passion Advantage.

Does your brand speak the language of relation:
attract us, drawing us in, making us feel emotiona
Wwith your brand. (Hugs all around) s



